Cultures of trust: Effects of avatar faces and reputation scores on German and Arab players in an online trust-game by Bente, Gary et al.
Zurich Open Repository and
Archive
University of Zurich
Main Library
Strickhofstrasse 39
CH-8057 Zurich
www.zora.uzh.ch
Year: 2014
Cultures of trust: Effects of avatar faces and reputation scores on German
and Arab players in an online trust-game
Bente, Gary; Dratsch, Thomas; Kaspar, Kai; Hässler, Tabea; Bungard, Oliver; Al-Issa, Ahmad
Abstract: Reputation systems as well as seller depictions (photos; avatars) have been shown to reduce
buyer uncertainty and to foster trust in online trading. With the emergence of globalized e-markets, it
remains an urgent question whether these mechanisms, found to be effective for Western cultures, also
apply to other cultures. Hypothesizing that members of collectivistic cultures in contrast to those of
individualistic cultures would rely more on visual social cues (seller faces) than on factual information
(reputation scores), we compared buying decisions of Arab and German participants in an experimental
trust game. Photo-realistic avatars were used instead of photos to control facial features and expressions.
The results revealed significant main effects for both reputation scores and avatar faces. Moreover, both
variables significantly affected the purchase behavior of Arab as well as German buyers, suggesting cross-
cultural universals in the processing of trust cues. The results have implications for future cross-cultural
studies in e-commerce as well as the design of online markets and shared virtual environments.
DOI: 10.1371/journal.pone.0098297
Posted at the Zurich Open Repository and Archive, University of Zurich
ZORA URL: http://doi.org/10.5167/uzh-108471
Ergänzendes Material
Originally published at:
Bente, Gary; Dratsch, Thomas; Kaspar, Kai; Hässler, Tabea; Bungard, Oliver; Al-Issa, Ahmad (2014).
Cultures of trust: Effects of avatar faces and reputation scores on German and Arab players in an online
trust-game. PLoS ONE, 9(6):e98297. DOI: 10.1371/journal.pone.0098297
Correction
Correction: Cultures of Trust: Effects of Avatar Faces and
Reputation Scores on German and Arab Players in an
Online Trust-Game
The PLOS ONE Staff
Notice of Republication
This article was republished on August 7, 2014, to replace
incorrectly changed characters in the byline and citation. The
publisher apologizes for the errors. Please download this article
again to view the correct version. The originally published,
uncorrected article and the republished, corrected article are
provided here for reference.
Supporting Information
File S1. Originally published, uncorrected article.
(PDF)
File S2. Republished, corrected article.
(PDF)
Reference
1. Bente G, Dratsch T, Kaspar K, Ha¨ßler T, Bungard O, et al. (2014) Cultures of
Trust: Effects of Avatar Faces and Reputation Scores on German and Arab
Players in an Online Trust-Game. PLoS ONE 9(6): e98297. doi:10.1371/
journal.pone.0098297
Citation: The PLOS ONE Staff (2014) Correction: Cultures of Trust: Effects of
Avatar Faces and Reputation Scores on German and Arab Players in an Online
Trust-Game. PLoS ONE 9(8): e107075. doi:10.1371/journal.pone.0107075
Published August 25, 2014
Copyright:  2014 The PLOS ONE Staff. This is an open-access article
distributed under the terms of the Creative Commons Attribution License, which
permits unrestricted use, distribution, and reproduction in any medium, provided
the original author and source are credited.
PLOS ONE | www.plosone.org 1 August 2014 | Volume 9 | Issue 8 | e107075
